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	Briefing
	
	{projectname}

	
	
	

	Version
	
	1.0

	To
	
	[Who is this briefing for: Name and organisation]





Note
This customised briefing document has been created by the NN Briefing Generator. You will find the answers you entered as well as some additional questions and a checklist that will complete your briefing. Please look at all questions and complete the information if it's relevant for your project. Remove irrelevant topics and add all additional information needed for an effective briefing. 

Project information

Project name or number: {projectname}
Project owner: [Enter name]
Briefing to be approved by: [Enter name]
Creative work to be approved by: [Enter name] 
Name of supplier: {supplier}

About us

About us: Business Unit
{businessDescriptor}
{companyDescription}

About {doc-type-name}
https://www.nnip.com/con/INT/en/about/ambitionstrategy
Download our Corporate Brochure  at Brand Portal > Downloads > Guidelines Library > Corporate Brochure

About our brand
Every Business Unit within NN is unique. But we all share common ground as well. That common ground will be the starting point for all of our branding activities. Along the way, there will be opportunities for each Business Unit to give the brand its own unique twist.
More about our brand at Brand Portal > About our brand 
More about the basic elements of our brand identity at Brand Portal > Basic Elements


Assignment

{assignment}
{subAssignment}
{@guidelines}
Add more specific details about the assignment.

Number of proposals 
Enter here the number of proposals you want to see. 
Keep it within reasonable limits, so 1,2 or 3.

Deliverables 
Describe the deliverables.
Do not say:  ‘I’ll know it when I see it’.
Be clear about what you really want from supplier and make it as SMART as possible. Within Online & Digital, for example, do you want a concept, a visual design, a wireframe, a fully working website? So many choices, so many ways for things to go wrong if we’re not clear.

Target Group

{target-group-1-1}
{target-group-1-2}
Age of the audience: {target-group-age-min} - {target-group-age-max}  years
{target-group-people}

Tone of voice

{tone-of-voice-1}

Visuals 

Select photos, videos or illustrations from the NN image bank. You can collect and send them with the 'My selection' functionality of the Brand portal. Or send the selected files with NN transfer.
NN image bank: Brand Portal > Downloads > Image Library
My selection function: Brand Portal > Footer > Selection 
NN transfer: Brand Portal > Tools & Resources > File transfer

{imageTitel} 
{imageText}

For Inspiration: Brand showcase or Brand showcase board
Add a link to relevant Brand show cases or Brand showcase board.
Brand Portal > Showcase

Is there a bigger context?
Enter here the theme, background and add some examples.
Like an ongoing current campaign, activation or product launch et cetera. 

Goals and key messages

What do we want to achieve?
{achieveText-1}

Describe the desired outcome
Enter here the desired outcome

Focus: What is the key message or promise? 
(For a product or service)
Fill in: name and description of the product/service
Describe: benefits, USP, promise

(For the brand)
Fill in: key message/promise

What’s in it for me? 
Describe: what insight do we want the target audience to get?
Customer or stakeholder insight

Reasons why
Describe: why should the customer/stakeholder believe us?
Describe: why should the customer/stakeholder buy this product/service?

Why now?

{occasion}

Planning and Budget?

Planning
Start date: {begin-of-product}
Due date: {end-of-product}
Project duration: {weeks} weeks
Add optional information about planning.

Budget
{currency}{budget}
Add optional budgets for production, media buy et cetera.

Targets and validation 

{@goalValidation}

Validation: how will we measure this?

Background information 

What’s been done in the past
Fill in relevant campaigns or developments.

Trends and market
Describe: what’s happening in this market and the major trends.

Competitors
Fill in: main competing products, services or brands. Describe what makes us different.

Opportunities
Describe: what we can gain beyond the defined goals and targets.

Risks
Fill in what could go wrong.

Other suppliers
Enter the names of any other suppliers that are involved (media buyers, web builders, DM agency) …
Describe: how is the collaboration them to be managed?

Disclaimers and no go’s
Describe anything that needs to be taken into consideration.
Please take note of our procurement and IT security rules. You need in fact a contract with a preferred supplier. Without that your supplier can't work for us except initially for assignments below € 10.000.

Checklist

· [bookmark: _GoBack](if applicable) Select photos, videos or illustrations from the NN image bank. 
You can collect and send them with the 'My selection' functionality of the Brand portal. Or send the selected files with NN transfer.
NN NN image bank: Brand Portal > Downloads > Image Library
My selection function: Brand Portal > Footer > Selection
NN transfer: Brand Portal > Tools & Resources > File transfer
· (if applicable) Include link to relevant brand show cases and brand showcase boards.
You can create and send a selection of brand show cases on a dedicated brand showcase board.
Brand showcase: Brand Portal > Showcase
· (if applicable) Add examples of relevant campaigns or developments.
The brand showcase board is a perfect tool to collect and send these examples.
Brand showcase: Brand Portal > Showcase 
· (if applicable) Add background information, reports, previous campaigns.
· (if applicable) Add specifications for media.
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