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	 MacroButton EditClear NN Business Descriptor (press F11 key for next field)


	Confidential
	
	

	Briefing
	
	{projectname} from briefing generator

	
	
	

	Description
	
	{company-description}

	To
	
	{supplier}

	Cc
	
	 MacroButton EditClear Cc


	Date 
	{currentDate}


	 MacroButton EditClear small optional code


Project information

{projectname}
Project owner 

Briefing to be approved by 
Creative work to be approved by 

{supplier}
About us
About us: department/country

{company-description}

Link to country website 

About NN, NN Investment Partners, Nationale Nederlanden  

Short pre-written text  Can NN supply this?

Download our Corporate Brochure  at Brand Portal > Downloads > Guidelines Library > Corporate Brochure
About the brand

Short pre-written text  Can NN supply this?

More about our brand at Brand Portal > About our brand 
More about the basic elements of our brand identity at Brand Portal > Basic Elements

Assignment
Choices from the Briefing Generator

{assignment}

Concept & Strategy: e.g. campaign, social media strategy, direct marketing, communication concept & media plan 

Brand Portal > Guidelines


Outdoor & Advertising: e.g.billboard, poster, newspaper ad, magazine ad.

Brand Portal > Guidelines > Print

Digital & Online: e.g.website, landing page, e-magazine, mobile app, social media, intranet, presentation, email newsletter, online banner 

Brand Portal > Guidelines > Digital and online

Video & Animation 

Brand Portal > Guidelines > Video/animation

Commercials: TV, radio, online 

Brand Portal > Guidelines > Brand Strategy

Print: e.g.brochure, flyer, instruction, magazine, poster, invitation 

Brand Portal > Guidelines > Print

3D: e.g.exhibition, displays, promotional item 

Brand Portal > Guidelines > Spatial/3D

Number of proposals 
Enter here the number of proposals you want to see
Deliverables 

Say No to ‘I’ll know it when I see it’

Be clear about what you really want from supplier. Within Online & Digital, for example, do you want a concept, a visual design, a wireframe, a fully working website? So many choices, so many ways for things to go pear-shaped if we’re not clear.

Target Group

{target-group}
Tone of voice
{tone-of-voice}
Visuals 

{images}
Existing imagery
Enter here the full file name of the photo, video or illustration you have in mind  

For Inspiration: Brand showcase or inspiration board
Add a link to relevant brand show cases or inspiration board 
Ongoing current campaign

Enter here campaign theme and background

Add some examples of the campaign
Goals and key messages

What do we want to achieve?

Choice from the Briefing Generator

What are we promoting?

Choice from the Briefing Generator 
Describe the desired outcome

Enter here the desired outcome
Focus.What is the key message or promise? 
(For a product or service)
Fill in: name and description of the product/service

Describe: benefits, USP, promise

(For the brand)
Fill in: key message/promise

What’s in it for me? 

Customer or stakeholder insight

Describe: what insight do we want the target audience to get?

Reasons why

Describe: why should the customer/stakeholder believe us?

Describe: why should the customer/stakeholder buy this product/service?

Why now?

Choice from the Briefing Generator

Planning and Budget?

Planning
Dates from Briefing Generator

Budget

Budget from Briefing Generator 

Targets and validation 

(Choice from the Briefing Generator)

Awareness: describe when we will be satisfied (quantify)

Knowledge: describe when we will be satisfied (quantify)

Attitude: describe when we will be satisfied (quantify)

Behaviour/sales: describe when we will be satisfied (quantify)

Validation: how will we measure this?

Background information 

What’s been done in the past
Fill in relevant campaigns

Trends and market
Describe what’s happening in this market and the major trends

Competitors
Fill in: main competing products, services or brands. Describe what makes us different

Opportunities
Describe what we can gain

Risks
Fill in what could go wrong

Other suppliers
Enter the names of any other suppliers that are involved (media buyers, web builders, DM agency) …
Fill in: how is the collaboration them to be managed?

Disclaimers and no go’s
Describe anything that needs to be taken into consideration

Checklist
(if applicable) Enter photo, video, illustration from image bank

(if applicable) Include link to relevant brand show cases

(if applicable) Add campaign examples
(if applicable) Add background information, reports, previous campaigns

(if applicable) Add specifications for media
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