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	1.0

	To
	
	{Who is this briefing for: Name and organisation}





Note
This customised music briefing document has been created by the NN Music Briefing Generator. You will find the answers you entered as well as some additional questions and a checklist that will complete your briefing. Please look at all questions and complete the information if it's relevant for your project. Remove irrelevant topics and add all additional information needed for an effective briefing. 

Project information

Project name or number: {Projectname}
Project owner: {Enter name}
Briefing to be approved by: {Enter name}
Creative work to be approved by: {Enter name}
Name of supplier: {Supplier}

About us

About us: Business Unit
{business Descriptor}
{company Description}

About {doc-type-name}
Download our Corporate Brochure at https://nn-brand.com/index.cfm/spain/brand

About our brand
Every Business Unit within NN is unique. But we all share common ground as well. That common ground will be the starting point for all of our branding activities. Along the way, there will be opportunities for each Business Unit to give the brand its own unique twist.
More about our brand at https://nn-brand.com/index.cfm/spain/brand
More about the basic elements of our brand identity at https://nn-brand.com/index.cfm/spain/basic-elements



Assignment

{assignment}
Add more specific details about the assignment.

Number of demos
Enter here the number of demos you want to receive. 
‘Keep it within reasonable limits, so anything between –one and five will do. Rule of thumb is: more demos are better chance that you will get what you need, but it will cost more.’

Deliverables 
Describe the deliverables.
Do not say: ‘I’ll know it when I hear it’.
Be clear about what you really want from your supplier and make it as SMART as possible. Think of the duration of the music you need, if you need various lengths, type of format in which the music should be delivered. Within online content, do you need music for a 10 second pre-roll or a 5 minute documentary? There are many choices, which mean many ways for things to go wrong if you are not clear.

Target Group

{target-group-1-1}
{target-group-1-2}
Age of the audience: {target-group-age-min} - {target-group-age-max} years
{target-group-people}

Tone of voice

{tone-of-voice-1}

Specifications

Tempo: {specification-1}
Use of voice-over: {specification-2}
Length of the music: {specification-3}

Is there a bigger context?
Enter here the theme, background and add some examples.
Like an ongoing current campaign, activation or product launch et cetera. 

Goals and key messages

What is the end goal for the use of your music?
{achieveText-1}
Describe the desired outcome


Focus: What is the key message or promise? 
(For a product or service)
Fill in: name and description of the product/service
Describe: benefits, USP, promise


Focus: What is the key message or promise? 
(For the brand)
Fill in: key message/promise


Music Principles

Personal and warm: {principle-1}
Powerful and energetic: {principle-2}
Clear and comprehensible: {principle-3}
Music Categories

Keywords that describe the sound: 
{category-1}
Music style: {category-2}
Important song elements: 
{category-3}
Characteristics of performing artists: 
{category-4}
Planning and Budget?

Planning
Start date: {begin-of-product}
Due date: {end-of-product}
Project duration: {weeks} weeks
Add optional information about planning.


Budget
{currency}{budget}
Add optional budgets for production, media buy et cetera.


Background information 

Do you have a script, mood film or storyboard? Please share it with the composer.
The more information a composer receives, the better.

What’s been done in the past
Fill in relevant campaigns or developments.

Other suppliers
Enter the names of any other suppliers that are involved (media buyers, web builders, DM agency) …
Describe: how is the collaboration with them to be managed?

Disclaimers and no go’s
Describe anything that needs to be taken into consideration.
Please take note of our procurement and IT security rules. You need to have a contract with a preferred supplier in place. Without that, your supplier is not authorised to work for us except initially for assignments below € 10,000.

Terms of usage
Territory
For what regions will the music be used? i.e. the Netherlands, Japan, Europe, Global
Medium
For what medium are you going to use the music? i.e. Television, Radio, Pre-roll
Period
For how long do you want to use the music? i.e. 1 month, 1 year, in perpetuity

Checklist

·  (if applicable) Include link to relevant brand showcases and brand showcase boards.
You can create and send a selection of brand showcases on a dedicated brand showcase board.
Brand showcase: https://nn-brand.com/index.cfm/spain/brand-showcase/
· (if applicable) Add examples of relevant campaigns or developments.
The brand showcase board is a perfect tool to collect and send these examples.
Brand showcase: https://nn-brand.com/index.cfm/spain/brand-showcase/
· (if applicable) Add background information, reports, previous campaigns.
· (if applicable) Add specifications for media.
· (if applicable) Add examples of reference tracks
[bookmark: _GoBack]Please use reference tracks from the NN Music library: https://nn-brand.com/index.cfm/nn/music-library/
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